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Advertise with MTC! 
  

Support a local nonprofit arts organization and your business at the same 
time! Advertising in Marin Theatre Company’s playbills will not only help 
you reach over 30,000 people in the most exclusive demographic categories, 
but also help us produce another year of critically acclaimed theater and 
inspirational education programs. 
  
Please join us for our entire 2014-15 Season as an advertiser. If you make a commitment 
to purchasing ads in all six of our 2014-15 Season playbills by June 30, 2014, we will give 
you four complimentary tickets (a value of up to $240) that you can use to attend any of 
our 2014-15 Season productions. 
  
Save more by adding on steeply discounted ads in our playbills for 80 Days Around the 
World, part of our new Theater Series for Young Audiences that serves over 1,000 
families (black and white ad) only, and our final playbill of the 2013-14 Season Failure: A 
Love Story – if you order by May 16, 2014. 
 

About Marin Theatre Company 
  

Founded in 1967, Marin Theatre Company is the Bay Area’s premier mid-
sized theater and the leading professional theater in the North Bay. We 
produce a six-show season of provocative plays by passionate playwrights 
from the 20th century and today in our intimate 231-seat proscenium 
theater. We are committed to the development and production of new plays 
by American playwrights. We also offer a five-play theater series for young 
audiences. Our numerous educational programs serve more than 8,500 
students each year. MTC is a 501(c)3 nonprofit organization. 
 
IN THE NEWS 
  

MTC has been honored twice in five years – in 2014, for Lauren Gunderson’s I and You 
and, in 2011, for Bill Cain’s 9 Circles – for premiering the plays that won the Harold and 
Mimi Steinberg/American Theatre Critics Association New Play Award, the largest and 
most prestigious annual award to recognize playwrights for scripts that premiere 
professionally outside New York City. 
  
We made numerous end of year Top Ten Lists in 2013, including: San Francisco 
Chronicle (The Whipping Man), Marin IJ (The Whipping Man and Good People), North 
Bay Bohemian (Waiting for Godot), TheaterDogs (Good People) and Broadway-
World.com – San Francisco (The Whipping Man). And our productions were nominated 
for seventeen 2013 San Francisco Bay Area Theatre Critics Circle Awards, including 
Entire Production and Entire Ensemble for The Whipping Man and Good People. 
  

Best Theater Company 2014 – Pacific Sun  |  Best Theater Troupe 2013 – North Bay 
Bohemian  |  Editors’ Choice Award 2013: Family Friendly Arts – Marin Magazine
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About our audience 
 
As you know, MTC’s audience is unlike any in the Bay Area. Tucked in the 
picturesque valley between the Golden Gate Bridge and Mount Tamalpais, 
our theater is located in the wealthiest county in California, a county that’s 
admittedly (to quote the Visitors Bureau), “just a little out there.” Our 
theater is a unique gathering place for Marin County residents, as well as a 
destination for arts lovers from throughout the Bay Area. Your advertising 
will be associated with one of the North Bay’s largest performing arts 
organizations, and our patrons will see your message as visible evidence of 
your support for the arts and education in our community. 
 
In our 2013-14 season, over 30,000 people will attend about 175 performances from 
August 2013 to June 2014. 
 
These people are: 

 From all over the Bay Area: 48% of our audience is from Marin County, 19% 
from San Francisco and 15% from the East Bay. 

 Well educated: 94% of our audience has a college degree and 63% also an 
advanced degree. 

 Affluent: 70% of our audience has annual income above the state median ($58K) 
and 43% income over $100,000. 87% own a home. 

 Older and active: 51% of our audience is over 65 years old. Our audience 
obviously loves to go the theater, but our patrons also regularly go to museums 
and galleries (70%), attend live music and movies (over 60%) and visit wineries, 
resorts and spas (20%). 

 Restaurant patrons: 54% of our audience dine out once or more a week. 
 
 

About the playbill 
 
Each MTC playbill is written, designed, edited and published by MTC. A 
number of advertising formats are available in full color and black and 
white. Our patrons not only read the playbills in our theater but many also 
bring these keepsakes home to read and display. 
 
FACTS: 

 Publication size: traditional playbill (5.5” x 8.5”) 
 Number of pages: 40–48 
 Print run per playbill: 3,500–6,000 
 Impressions per playbill: Up to 9,000 
 Impressions per season: Up to 40,000 
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About our 2014-15 Season 
 

August 14 – September 7, 2014 
Fetch Clay, Make Man  |  By Will Power  |  West Coast Premiere 
One snuck in the back door, so the other could walk in the front. 
In this knockout new play, San Francisco native Will Power investigates an unlikely friendship of 
the Civil Rights Era – young heavyweight champ Muhammad Ali and disgraced actor Stepin 
Fetchit. “Throws plenty of verbal punches” – The New York Times 
 

October 2 - 26, 2014 
The Whale  |  By Samuel D. Hunter  |  Bay Area Premiere 
The bigger the heart, the bigger the heartbreak. 
Weighing in at almost 600 pounds, Charlie is a gentle but grieving giant, beached on a couch in 
Idaho. Following a cardiac episode, he decides to reach out, after years of estrangement, to his 
troubled teenage daughter. “Lean, raw and vital... remarkably eloquent” – Chicago Tribune 
 

November 28 - December 21, 2014 
Presenting The Reduced Shakespeare Company in 
The Complete History of Comedy (Abridged) |  By Reed Martin and Austin Tichenor  
Saving the world, one (historically inaccurate) joke at a time. 

The “bad boys of abridgement” leave no joke untold as they deconstruct the entire history of 
comedy in 90 rollicking minutes.  “A wild, wild ride! Really, really funny...” – Cincinnati Enquire 
 

February 19 - March 15, 2015 
The Convert  |  By Danai Gurira  |  Bay Area Premiere 
Africa. 1895. An impossible choice.  
To escape a forced marriage arrangement, a young Shona girl converts to Christianity. But, as 
anti-European sentiments rise among her people, she must face an impossible choice – between 
colonial and ancestral ways of life. “Gutsy, heartfelt & richly complex” – Chicago Tribune 
 

April 16 - May 10, 2015 
The Way West  |  By Mona Mansour  |  West Coast Premiere 
The road’s better up ahead. 

Mom’s fine. Sure, she’s filing for bankruptcy and her health could be better, but she’ll overcome 
adversity! Or so she tries to convince her daughters through tall tales of pioneers past and frontier 
folk songs in this wryly funny and generously tender new family drama with music. 
 

June 4 - June 28, 2015 
Choir Boy  |  By Tarell Alvin McCraney  |  Bay Area Premiere 
Pick your head up and sing. 
When two teens compete to lead their school’s legendary choir, their battles lead to huge 
revelations about love and hate in this intimate coming-of-age story threaded throughout with 
haunting gospel music. “Exceptionally beautiful, heart-pummeling theatre” – Atlanta Journal 
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Ad rates and sizes Rates effective June 1, 2014 
 
The more ads you buy, the more you save! Take advantage of add-on specials. 
 
Additional discounts, as well as installment payment plans, are available. To learn more, 
contact Sasha Hnatkovich, Communications Director, 415.322.6029, 
sasha@marintheatre.org. 
 
    ADD-ON SPECIALS: 
CMYK 1 playbill 1/2 season 

(3 playbills) 
Full season 
(6 playbills) 

“Failure: A 
Love…” 

“80 Days 
Around…” 

Premium 
full page* $725 $2,055 $3,915 +$545 N/A 

Full page $675 $1,920 $3,645 +$505 N/A 
1/2 page $395 $1,125 $2,135 +$295 N/A 
1/4 page $225 $630 $1,215 +$170 N/A 

B/W  
     

Premium 
full page* 

N/A N/A N/A N/A +$250 

Full page $625 $1,770 $3,375 +$470 +$200 
1/2 page $325 $915 $1,755 +$245 +$100 
1/4 page $175 $495 $945 +$130 +$50 

* Premium positions include: back cover, inside front cover, opposite artistic director’s letter and left 
and/or right center pages. 

 

 
 
Size/Configuration Width Depth 
Full page no bleed 5” 8” 
Full page w/ .125” bleed 5.5” 8.5” 
1/2 page horizontal 5” 3.9375” 
1/2 page vertical 2.4375” 8” 
1/4 page vertical 2.4375” 3.9375” 
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Space and artwork deadlines 
 
Production Performance 

Dates 
Space 
Reservation 
Deadline 

Art deadline 

All six 2014/15 Season playbills 
and receive two free tickets to 
any upcoming show. 
 

All of the below Jul 18 ** 

Fetch Clay, Make Man 
 

Aug 14 – Sep 7 Jul 25 Jul 31 

The Whale 
 

Oct 2 – 26 Sep 12 Sep 18 

Complete History of Comedy 
 

Nov 28 – Dec 21 Oct 31 Nov 10 

The Convert 
 

Feb 19 – Mar 15* Jan 30 Feb 4 

The Way West 
 

Apr 16 – May 10 Mar 27 Apr 2 

Choir Boy 
 

Jun 4 – 28* May 15 May 20 

 
ADD ON SPECIALS (Only available if you buy an ad insertion in one or more of the above playbills). 

 
2013/14 Season: 
Failure: A Love Story 
 

Jun 5 – 29 May 16 May 22 

Theater for Young Audiences: 
80 Days Around the World 
 

Jan 9 – Jan 18 Dec 19 Jan 5 

 
MTC reserves the right to change dates and plays in order to bring its patrons a more extraordinary 
experience. 
 
*- Denotes performances that may be extended by up to eight performances (i.e. one week). 
 
** - If you are submitting one ad for all six playbills, please submit it by July 31, 2014. If you are 
submitting different art for each playbill, please submit each ad by the art deadline listed for each playbill.



MARIN THEATRE COMPANY | 2014-15 MEDIA KIT  7 

Ad specifications 
 
PREFERRED AD SUBMISSION: EMAIL 
Ads must be submitted via email to sasha@marintheatre.org. The ad must be received by 
the art deadline to be included in the publication. 
 
Color ads must be created using CMYK. Black and white ads must be created in grayscale. 
Do not create ads in RGB. 
 
PREFERRED AD CREATION METHOD: PAGE SIZE SHOULD MATCH AD SIZE 
MTC prefers ads without crop marks or white space surrounding the ad in order to place 
ads precisely, which makes your ad more attractive. 
 
PREFERRED AD FORMAT: .PDF 
Your .pdf file should be optimized for press CMYK, with fonts imbedded. 
 
ALTERNATE AD FORMAT: .JPG 
We will also accept .jpg files at actual size, 300 dpi. 
 
AD COMPOSITION SERVICES 
MTC provides advertising design services at an affordable rate: $100-200 per ad 
depending on size and whether the ad is in color or black and white. For more 
information, contact Sasha Hnatkovich, Communications Director, 415.322.6029, 
sasha@marintheatre.org. 
 
MTC strives to reproduce your ad to industry quality standards. Advertiser, agency or designer is 
responsible for the resolution and quality of images, color match, font reproduction and/or typographical 
errors. 
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Order Form 
 

Advertiser contact information 
CONTACT NAME    TITLE 

______________________________________________ 
BUSINESS / ORGANIZATION 

______________________________________________ 
BILLING ADDRESS 

______________________________________________ 
CITY        STATE  ZIP 

______________________________________________ 
TELEPHONE    EMAIL 

______________________________________________ 
AUTHORIZATION SIGNATURE 

______________________________________________ 
 
Insertion order              SELECT PLAYBILLS 
SIZE/CONFIGURATION  (SEE PAGE 5)         FETCH CLAY, MAKE MAN  

___________________     THE WHALE 

COLOR (CIRCLE ONE)                 THE COMPLETE HISTORY OF COMEDY… 

CMYK  B/W                     THE CONVERT 
NOTES                         THE WAY WEST 

___________________     CHOIR BOY 

___________________     ADD ON:  FAILURE: A LOVE STORY 

                            ADD ON:  80 DAYS AROUND THE WORLD 

Payment 
# OF INSERTIONS     RATE (SEE PG 5)     SUBTOTAL            ADD ON        TOTAL  

______  X  ______  =  ______ + ______  =  ________  
 ENCLOSED IS MY CHECK PAYABLE T0 “MARIN THEATRE COMPANY” 

 PLEASE CHARGE MY CREDIT CARD (CIRCLE ONE):      VISA    MC      AMEX      DISCOVER 

ACCOUNT NUMBER     EXP DATE  CID 

__________________________________________ 
NAME ON CARD    SIGNATURE 

__________________________________________ 
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